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SOCIAL MEDIA POLICY
 
A guide for trustees, officers and other volunteers on using social media to promote the work of WBKA and in a personal capacity 
 
 
 
 
 		This policy will be reviewed on an ongoing basis, at least once a year. WBKA will amend this policy, following consultation, where appropriate. 
Date of next review: March 2026

The WBKA recognises the opportunities and risks of using Social Media and that it is an increasingly important part of members’ and volunteers’ lives.

Social Media is a fast-moving online world, where nuance and context can be easily lost. While Social Media brings the WBKA to a wide audience, it can also present risks. We want to ensure that all members and volunteers using Social Media represent and reflect the WBKA in the best way possible. It is also important to mitigate risks (such as reputational or legal issues) associated with the use of Social Media to protect our supporters, members and volunteers, work and reputation.
 
While we encourage the use of Social Media to support our communications strategy or plans, we have important standards, outlined in this policy, which we require everyone to observe and adhere to. The difference between a personal and professional opinion can also be blurred on Social Media, particularly if you're discussing issues relating to the WBKA’s work. Publication and commentary on Social Media carries similar obligations and is subject to the same laws as other kinds of publication or commentary in the public domain. 

One of the most important issues when using social media is to have regard to the Law relating to defamation, slander, and libel:

· Defamation is the term applied to all legal statements that can damage the reputation of another individual or organisation.
· Slander is defamation that is not in a permanent form, such as speech.
· Libel is defamatory material in a permanent recorded form, including in a social media post.

Libel Law is complicated and unpredictable and libel cases are easy to bring, but difficult to defend. Claimants do not need to show that what has been communicated is false or damaging for a case to proceed; instead the burden of proof rests with the defendant to show their words are defensible.

When using Social Media abide by the following guidelines:

· Be Respectful.
· Be Honest and Accurate.
· Post Appropriate Content.
· Do not express your personal opinion – stick to facts (quote your source, if appropriate) and WBKA policy.
· Have no Expectation of Privacy - once published a post may be visible to anyone everywhere.
· Do not Retaliate - report concerns to the Management Team as soon as possible.
· Use Professional Judgement - can you justify what you say.
· Remember GDPR, Intellectual Property Rights and Trade Marks all impact Social Media too.
· If you make a mistake, correct it quickly.
· If in doubt, seek advice from the Management Team in the first instance.

Practically, all formal WBKA accounts should have their logon and password details recorded in TBD.

This Policy is maintained by the Vice-Chair and reviewed annually.

Last Review: 24 March 2025.
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